Background and Purpose: Despite scholarly interest in understanding the role of different determinants on entrepreneurs and their behavior, little is known about the relationship between entrepreneurial curiosity and innovativeness. This research explores the relationship between entrepreneurial curiosity, which motivates entrepreneurs to gather information about their business and innovativeness that motivate entrepreneurs to incorporate innovations into entrepreneurial processes. Design/Methodology/Approach: Participants in this study were entrepreneurs from Slovenia and USA. By using structural equation modelling, we linked the two constructs of entrepreneurial curiosity and innovativeness to test the influence. Results: Results indicate that entrepreneurial curiosity positively influences innovativeness. The results of this study indicate that at the frame of entrepreneurship psychology entrepreneurial curiosity is important for innovativeness. Conclusion: This paper links the two studied constructs and presents a valuable contribution for entrepreneurship theory; therefore, the results could be used for a further scientific research as also for practical implications.
Introduction
The nexus of entrepreneurship, innovation and sustainable development is a subject of great interest nowadays, as society is looking for solutions leading to sustainable development (Kardos, 2012) . This paper studies the relationship between entrepreneurial curiosity as a determinant which influences entrepreneurs and innovativeness as an important part of economic dynamism. Understanding entrepreneurial cognition is imperative to understanding the essence of entrepreneurship, how it emerges and evolves (Krueger, 2003) . Entrepreneurs' innovativeness and personality play a key role in the adoption of innovations in Small-and Medium-sized Enterprises (SMEs) (Marcati, 2008) .
There is no consensus on how to define the entrepreneur in the economics literature (Ünay and Zehir, 2012) . Since SMEs are a key source of innovation and economic growth (Schelmelter, 2010) the entrepreneurs who answered the survey can give us up to date data about situation in their organizations and on the market. Entrepreneurs are the key factors of entrepreneurship, which contributes to the quality and future hopes of a sector, economy or even a Country, where the role of the entrepreneurs is crucial in creating value (Huarng and Ribeiro-Soriano, 2014) . Current multi-country empirical research was conducted among SMEs in Slovenia and USA. Surveys were sent to entrepreneurs; the founders or the owners of the company to where the survey was sent. The values and orientations of firms thus differ between those who actively search for new solutions and those who maintain a more inward-looking or possibly downstream focus on innovation processes: incremental innovations are often associated with a focus on existing customers (Grundström et al., 2012) . In this research, the focus was oriented towards innovative entrepreneurs who actively try to improve their work, their products / services, try to sell new things on the steady way or to sell steady products / services based on modern approaches.
Human action has many roots, yet most researchers -even most philosophers -would argue that decision precedes action (Audi, 1993; Kosec and Miglič, 2012) . Entrepreneurs are acting on the base of many factors and determinants, internal and external. This paper investigates how entrepreneurial curiosity influence on innovativeness among entrepreneurs in Slovenia and USA. Thus, the origin of entrepreneurial curiosity seems to have some common points with innovativeness; these constructs deal with the modern type of entrepreneurs who want to expand business and improve their business results. The dynamics of disequilibrium and market disruption postulate that continuous innovation serves as a vital role for firms to gain sustainable competitiveness in a dynamic environment (Yu et al., 2013) and the entrepreneurs are the main source of energy for involving the innovative approaches into the business and into economy as a whole system.
The primary aim of the paper was to reveal a connection between entrepreneurial curiosity and innovativeness among the entrepreneurs. Following Fairlie and Holleran (2012) who wrote that promoting entrepreneurship is viewed as a national priority by governments around the world; an additional aim of the paper is to promote entrepreneurship in order to present it to the broader audiences. Entrepreneurship is the main generator of the new jobs and the fundamental reason for the sustainable development.
Based on Kardos (2012) the relationship between entrepreneurship and sustainable development has been addressed by various streams of thought and literature such as:
• Entrepreneurship, environmentally orientated entrepreneurship; • social entrepreneurship -entrepreneurship that aims to provide innovative solutions to unsolved social problems OECD (2010); • institutional entrepreneurship, contributing to change regulatory, societal and market institutions, responsible entrepreneurship -a term coined by the UN Environmental Program in the context of Agenda 21, meaning "healthy" entrepreneurial business, which joining economic, technological, environmental factors is or must be responsible to society, enhancing the business positive contribution to society whilst minimizing negative impacts on people and the environment responsible entrepreneurship.
Today, the role of innovation and market orientation has turned into an important competitive tool to sustain competitive advantage and survive in the global competitive market (Dess and Picken, 2000; Tushman and O'Reilly, 1996; Crossan and Apaydin, 2010, Candemir and Zalluhoğlu, 2013) . Therefore, it is not surprising that innovations and entrepreneurs are one of the main research topics lately in scientific and also nonscientific literature. The terms radical, really new, incremental and discontinuous are used ubiquitously to identify innovations (Garcia and Calantone, 2002) . Many authors define relationship between the innovation as the process and the output of that process (e.g. Tidd and Bessant, 2011) . Literature review of scientific documentation revealed that innovativeness was connected to:
• firm performance ;
• according to Schumpeter, innovation is reflected in novel outputs: a new good or a new quality of a good; a new method of production; a new market; a new source of supply; or a new organizational structure, which can be summarized as 'doing things differently' (Crossan and Apaydin, 2010 ); revealed in their study that firms' formal strategic planning processes and planning flexibility are positively associated, and each is positively related to innovativeness; • innovation is the single business activity that most closely relates to economic growth (Soriano and Huarng, 2013) etc.
On the other site entrepreneurial curiosity was connected to entrepreneurial self-efficacy (Jeraj and Marič, 2013a) ; to openness and firm growth (Jeraj, 2014) . Since both researched constructs in this paper, entrepreneurial curiosity and innovativeness are important elements of entrepreneurship and both were connected to other entrepreneurship parts. The relation of entrepreneurial curiosity to innovativeness till this study remained unexplored.
Entrepreneurial Curiosity
Literature review from the field of entrepreneurship, psychology, organizational sciences, sociology etc. revealed that researchers have an interest to study the psychology of entrepreneurs: e.g. cognitive psychology of entrepreneurship (perception, intention, belief structures etc.) (Krueger, 2003) ; entrepreneurs' dispositional positive affect (Baron (Markman and Baron, 2003) ; entrepreneurial intuition (Blume and Covin, 2011) ; and others.
Interesting determinant influencing entrepreneurs is also entrepreneurial curiosity. According to Jeraj and Antončič (2013) the entrepreneurial curiosity construct and measure were developed in line with the steps recommended by Churchill (1979) , Dawis (1987) , DeVellis (2003) , Gerbing and Anderson (1988), and Hinkin (1995) . Entrepreneurial curiosity is defined as a positive emotional/motivational system oriented toward investigation in the entrepreneurial framework to learn tasks related to entrepreneurship and incorporate new experiences in order to improve business (Jeraj, 2012; Jeraj and Antončič, 2013; Jeraj and Marič, 2013b) .
Entrepreneurial curiosity is an interest in novelties or observations of society and a tendency to search for answers that indicate which demands should be met and it also represents guidance and competitive advantages for entrepreneurs relative to the competition (Jeraj and Marič, 2013a) . Entrepreneurial curiosity is awake, when an entrepreneur is facing different stimulus related to the entrepreneurship in the environment (Jeraj and Prodan 2010) . Since this construct deals with different essential elements of entrepreneurship (e.g. market research, analysis of the competition, innovations, gathering important information and data, etc.) a relatively high level of entrepreneurial curiosity can represent value added in comparison to the entrepreneurs that have entrepreneurial curiosity on relatively low level.
Organizations (or, for that matter, communities) need to provide and develop a "cognitive infrastructure" that nurtures entrepreneurial thinking (Krueger, 2003) . Thus entrepreneurial curiosity is a powerful engine in generation of business ideas and curious entrepreneurs obtain appropriate data and make decisions based on them (Jeraj, 2012) . Further, some scholars have argued that entrepreneurial learning helps entrepreneurs develop their skills and knowledge, and so enhances their future performance (Cope, 2005; Rae and Carswell, 2000, Parker, 2013) . According to Yu et al. (2013) , the integration of knowledge and resources can reduce organizational inertia and strengthen a firm's innovativeness. Since Garcia and Calantone (2002) defined innovativeness as an iterative process initiated by the perception of a new market and/or new service opportunity for a technology based invention which leads to development, production, and marketing tasks striving for the commercial success of the invention it is necessary to empirically test connection between entrepreneurial curiosity and innovativeness.
Innovativeness
Innovation is the ". . . process that turns an invention . . . into a marketable product" (Gabor 1970) .
Among the many drivers of innovation, researchers have paid a growing attention to the internal factors leading to innovative behaviors by individuals (Marcati et al., 2008) where entrepreneurial orientation represent a strategic state of the company. Innovation is therefore more than invention; it also involves the commercialization of ideas, implementation, and the modification of existing products, systems and resources (Bird, 1989) . Innovation matters, not only at the level of the individual enterprise but also increasingly as the wellspring for national economic growth (Tidd and Bessant, 2011) .
Garcia and Calantone (2002) defined innovation as an iterative process initiated by the perception of a new market and / or new service opportunity for a technology based invention which leads to development, production, and marketing tasks striving for the commercial success of the invention. Tidd and Bessant (2011) further operationalized key characteristics of innovation as:
• Degree of novelty -incremental or radical innovation? • Platforms and families of innovations.
• Discontinuous innovation -what happens when the rules of the game change? • Level of the innovation -component or architecture?
• Timing -the innovation life cycle.
For higher growth of the company, it is necessary to become entrepreneurial oriented. Based on Dai et al. (2013) entrepreneurial orientation refers to a set of behaviorsnamely innovativeness, proactiveness, and risk-takingthat have been found to influence international learning (De Clercq et al., 2005) , speed of entry (Zhou, 2007) , and performance (Zhang et al., 2012 ). There appears to be strong empirical evidence to support the claim that entrepreneurs, particularly those successful at growing an enterprise, are more innovative than non-entrepreneurs (Mueller and Thomas, 2001) .
Due to fierce competition in the marketplace, globalization and an explosion of technology in recent years, innovation and differentiation are considered as a necessity for every company (Tajeddini and Trueman, 2008) . On the one hand innovativeness can, and does, vary in complexity, ranging from changes to existing products, processes or services to the introduction of new breakthrough technologies that introduce first-time features, offer exceptional performance, or change the rules of the competitive domain while on the other hand some innovation scholars argue that innovation types are artificial distinctions and that they are conceptually and operation-ally alike (Edquist et al., 2001) . In this study the concept of the innovation is perceived as a personal judgment of the entrepreneur about the level of his innovativeness.
Entrepreneurial curiosity and innovativeness
Based to Mueller and Thomas (2001) in describing entrepreneurs, Joseph Schumpeter noted that these were the individuals who attempted to "...reform or revolutionize the pattern of production by exploiting an invention... or untried technical possibility for producing a new commodity or producing an old one in a new way...
[This] requires aptitudes that are present in only a small fraction of the population..." (Schumpeter 1934) . Therefore, entrepreneurship and innovation can be viewed as different sides of the same coin (Soriano and Huarng, 2013) . According to Ünay and Zehir (2012) over the course of economic globalization, the innovation aspect of entrepreneurship has gained critical importance in almost all sectors. Firms that score high on entrepreneurial orientation are believed to be engaged in innovation frequently, to be more willing to take risks and to act more proactively when opportunities arise (Rezaei et al., 2012) .
Operationally, organizational innovativeness development is associated with knowledge and resources that can carry strategic orientations to innovation (Yu et al., 2013) . Entrepreneurial orientation reflects a firm's innovativeness, proactiveness, and willingness to undertake risks (Lumpkin and Dess, 1996) . Sanchez-Franco and Roldán (2010) summarized that innovative people tend to seek out new, mental or sensual experiences (cf. Venkatraman 1991; Uray & Dedeoglu, 1997):
• (a) orienting their curiosity towards stimulating design, • (b) making evaluations as to whether virtual services fulfil their initial experiential expectations, and • (c) fostering users to stay. Based on written above it could be predicted that curiosity, among other things influences innovativeness. Similar connection was perceived by Jeraj and Antončič (2013) who stressed that motivated individuals with a relatively high level of entrepreneurial curiosity could be involved in the entrepreneurial process and contribute to the innovativeness and growth of the company. Deniz and Godekmerdan (2012) wrote innovativeness integrates problem solver, profit oriented R&D, curiosity oriented research, and further entrepreneurial curiosity is a powerful generator of business ideas (Jeraj and Antončič, 2013) . Innovativeness involves the ability of the firm to promote new and creative ideas, products and processes designed to service the market (Lumpkin and Dess, 1996) .
Innovation is essentially about change and it is often disruptive, risky and costly (Türker and İnel, 2012) that is why entrepreneurs must have some specific knowledge to make appropriate decisions. Innovativeness can be defined as "the notion of openness to new ideas as an aspect of a firm's culture" (Hurley and Hult, 1998) . Since research of Jeraj (2014) show openness is connected to entrepreneurial curiosity and entrepreneurial curiosity influence company's growth as also innovativeness (e.g. Craig et al., 2013) and based on the theoretical predispositions that suggest entrepreneurial curiosity and innovativeness are connected the following hypothesis was formulated: "Entrepreneurial Curiosity positively influences Innovativeness."
Method

Sample and data collection process
The sample consisted from randomly selected entrepreneurs from Slovenia and USA. The email addresses were collect from free online databases and the surveys were sent to 4,000 Slovenian entrepreneurs in Slovenian language and to 5,000 USA entrepreneurs in English. An average time for completing the survey was approximately 10 minutes. The survey consisted from measures of entrepreneurial curiosity, innovativeness, some demographic questions, and questions about some parameters of their companies. 331 entrepreneurs responded from both countries and all answers were appropriate for statistical analysis since the online survey was programed in the way where was impossible to continue without answering all questions in the current page.
Multi-country sample consisted of 237 (71.6%) male and 93 (28.1%) female respondents (1 person undefined). 47.7% of entrepreneurs were Slovenians and 52.3% Americans. Regarding to the respondents' companies by sector the most entrepreneurs came from management and consulting business services (12, 4 %), then construction sector (11, 5 %), retail or wholesale trade (10, 9 %), manufacturing industrial goods (9, 4 %), banking, investment, insurance (8, 8 %), and others.
An analysis of the age of companies show that most companies included in our survey were from 11 to 20 years old (34, 4 %), then from 21 to 50 years old (30, 5 %), from 6 to 10 years old (13 %), from 2 to 5 years old (11, 2 %), more than 50 years old (10 %), and as the least class less than 1 year old (1, 5 %). 78,5 % of entrepreneurs were at least once in a life employed in the company that was not theirs.
Description of measures
Innovativeness was measured using the Jackson Personality Inventory, which Mueller and Thomas (2001) adopted from (Jackson 1994) . The Jackson Personality Inventory Manual (JPI), which defines innovativeness as a tendency to be creative in thought and action, was used to capture this construct as innovation, creativity, and initiative have been consistently identified as one of the enduring characteristics of entrepreneurs (Mueller and Thomas, 2001 ). Entrepreneurs were asked to indicate the extent of their agreement with each of the items; how strongly they agree or disagree with the statement on a fifth level Likert's scale (1974) . Eight items comprise the Innovativeness (Table 1) scale.
Entrepreneurial Curiosity measure Jeraj (2014) was composed from the Pre-Entrepreneurial curiosity and Entrepreneurial curiosity measure. Entrepreneurs had to indicate for each of the statements related to entrepreneurial curiosity how often does a particular activity occur in their life by circling the number of frequency of the occurrence from "1" -the activity never occurs to "7" -it always occurs for first three items and how strongly they personally agree or disagree with the statement. "1" indicated that they strongly disagree, and "7" indicated that they strongly agree with the statement for the last four items. According to factor analysis the lowest factor loading in Entrepreneurial curiosity measure (Table 2) was just above 0.4 and the highest factor loading was 0.8.
Results
Exploratory factor analysis (EFA) is used to "identify the factor structure or model for a set of variables" (Bandalos, 1996) . Exploratory factor analysis was conducted for both, the Slovenian sample and the US sample together. In terms of factors, the results of the factor analysis were similar for the Slovenian and USA samples.
Structural equation modeling (SEM) provides a way to test the specified set of relationships among observed and latent variables as a whole, and allow theory testing even when experiments are not possible (Savalei and Bentler, 2010) . Structural equation modeling was made by building a model in Lisrel 8.80, which is an analytical statistics program. Results of structural equation modeling based on the joint sample from Slovenia and USA (n=331) are displayed in Figure 1 .
For the purpose of estimating results of multi-country empirical validation was used a combination of exploratory (EFA) and confirmatory methods (CFA -all the variables were included to the structural equation model) with the goal to develop a model which complement theoretical (Henson and Roberts, 2006) .
According to the results from Figure 1 higher levels of entrepreneurial curiosity lead to higher levels of innovativeness; influence is moderate (0.31), positive and statistically significant (t = 4.55). This finding is in support of our hypothesis. The fit indices of the structural equation model present a good model fit, which is indicated by the values of χ2 = 371,44; df = 118; χ2/df = 3,1478; and RMSEA = 0.081. The hypothesis was defined to test the relation between the constructs in this model; the relation show a statistical significance according to the t-test values whereas the whole model shows statistical significance of P-value = 0.0000.
Discussion
An entrepreneur is the most important part of the whole entrepreneurship process. Entrepreneurs who are aware of being more innovative than other members of the same social system (e.g., other entrepreneurs) and count upon their innovativeness to face competition should re-organize their firms (Marcati, 2008) . Since entrepreneurs with higher levels of entrepreneurial curiosity gather more data and knowledge, they should transform this base of applicable knowledge with innovativeness to better results of their companies.
Innovation is a broad term with multiple meanings; it draws on theories from a variety of disciplines and has been studied using a wide range of research methodologies (Crossan and Apaydin, 2010) . In this research, the innovativeness is seen as the ability of entrepreneur to understand the meaning of the change and adaption. Thus, in relation with entrepreneurial curiosity an entrepreneur is capable to, not only understand but to incorporate innovativeness into the processes, business models and raise the level of innovativeness in whole organization. Since today, the change is the only constant entrepreneurs with high levels of entrepreneurial curiosity and innovativeness could be successful on the market by launching new products or services, explore and penetrate new markets and confront with the challenges on the global market competition.
The results of this study indicate that at the frame of entrepreneurship psychology entrepreneurial curiosity is important for innovativeness. This result is not surprising since already Price and Ridgway (1983) argued curiosity is one of the main components of the innovativeness.
Contribution, implications for theory, research, practice and economic policy
This study has some important implications for the literature of entrepreneurship. The ability to be innovative represents to entrepreneurs and their companies a relative advantage in relation to entrepreneurs that lack innovativeness. Baron and Tang (2011) argued relatively little direct evidence exists concerning mechanisms through which individual entrepreneurs encourage innovation in their companies. This paper presents the platform to identify entrepreneurs with higher level of entrepreneurial curiosity and innovativeness. A primary implication of this paper is to facilitate future research on the field of entrepreneurship and more specifically on the field of entrepreneurial curiosity and innovativeness. The contribution of this paper is manifold. From the practical view of contribution policy makers can test individuals according to their level of entrepreneurial curiosity and innovativeness. Since both constructs have been linked to company's growth in the past it is logical to conclude that investing public money to certain nascent entrepreneurial actors who are identified as high on entrepreneurial curiosity and innovativeness level. A nascent entrepreneur is defined as a person who is now trying to start a new business, who expects to be the owner or part owner of the new firm, who has been active in trying to start the new firm in the past 12 months and whose start-up did not yet have a positive monthly cash flow that covers expenses and the owner-manager salaries for more than three month (Wagner, 2005) . Another contribution of this paper from the practical view is ability of entrepreneurs to test employees. Those with higher levels of investigated constructs should be encouraged to the tasks demanding higher level of knowledge, inventiveness, and innovativeness. From the theoretical side I can argue that a literature gap on the field of entrepreneurial curiosity connected with innovativeness if fulfill. The structural equation model presented in this paper is the first model integrating these constructs and show that entrepreneurial curiosity positively influences innovativeness. Researchers will be able to test individuals in different countries and compare results with this study. Researchers will be able to test youth and transfer more entrepreneurial curious and innovative students to educational process that can offer them knowledge appropriate for entrepreneurship. According to that, this paper not just promotes entrepreneurship among youth but also stimulating youth to become active in entrepreneurship.
Limitations and future research opportunities
Although this research makes several important contributions, implications for theory, research, practice and economic policy, current results and conclusions regarding to impact on results of the enterprises are evaluated only within the theoretical frame. Based on the fact that this study has only theoretical implications for the growth of the company and consequently growth of the GDP regarding to entrepreneurial curiosity and innovativeness, future study should research the link to firm's growth in order to have an empirical conformation of that theoretical predisposition.
Another potential limitation of this study does not represent a problem for interpretation of the results, more it indicates opportunities for future research. For instance, the fact that the data were gathered among entrepreneurs in Slovenia and USA can indicate limitation, since it is not necessary that results would be equal in some Asian of African countries. Another research should include also entrepreneurs from those countries and also separate analysis for each country or groups of people depending on their demographics.
Psychological research of entrepreneurship has focused primarily on the founders -entrepreneurs rather than on employees of the organizations. Since also employees are important for the growth of the company and the fact that employees can be more entrepreneurial curious and innovative than the founders it would be interesting to develop new research addressing them and gather the data from that sample and thus compare the results with the results of entrepreneurs.
Entrepreneurial activity is recognized as a fundamental constituent of technological progress, business expansion, wealth creation and is considered as a major contributor to new job creation (Parker, 2004) . Beside entrepreneurial curiosity and innovativeness also other factors influence the results of the company. Future study should include other factors not captured by the current research to develop a model with more constructs.
Conclusion
The findings of this study suggest that entrepreneurial curiosity and innovativeness are connected. Innovations by entrepreneurs tip the balance in the economy and lead to a process of creative destruction, via which firms that do not adopt the new technologies disappear (Soriano and Huarng, 2013) . According to that, entrepreneurs should invent in their companies and stimulate innovative behavior among employees.
As indicated by these results, it seems that entrepreneurial curiosity and innovativeness are important constructs to forecast the growth of the company. Previous studies have focused primarily on the relations between entrepreneurial curiosity and other constructs (entrepreneurial self-efficacy, openness, firm growth) and innovativeness and other constructs (creativity, leadership, firm growth). This paper filled the literature gap on the related field of studied constructs and presents an important contribution for entrepreneurship theory.
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